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S O C I A L S E C U R I T Y



F O O D  S A F E T Y

BRCGS is a market-leading global brand 
that helps build confidence in the supply 
chain. Provides assurance to customers 
that your products are safe, legal and of 
high quality. 

Foundation FSSC is the global non-profit 
and independent Scheme owner to provide 
trust and deliver impact to the consumer 
goods industry.



M A R I C U L T U R E +
A Q U A C U L T U R E

The world's leader in natural 
and organic foods. Whole 
Foods seeks out the finest 
natural and organic foods 
available.

BAP standards are built on the 
four pillars of sustainability: 
Environmental Sustainability, 
Animal Health and Welfare, Food 
Safety and Social accountability.

ASC is a third-party certification 
system that ensures a robust and 
credible program that meets the 
best practices guidelines for 
standard-setting organisations .



S O C I A L

The Sedex Affiliates Ethical Trade Audit is one of the 
most widely used major ethical audit formats in the 
world. Its methodology uses the ETI code and local 
laws as an evaluation tool which includes four 
modules: Health and Safety, Labor Standards, 
Environment and Business Ethics.



E N E R G Y

ISO 50001 is the most widely used enterprise energy 
management standard in the world. It helps 
organizations to implement an energy policy and to 
properly manage the energy aspects derived from 
their activity. It contributes to an efficient and more 
sustainable use of energy, and gives maximum 
confidence.



S E C U R I T Y

BASC is an international cooperation organization 
between the business sector, customs authorities, 
government entities and international organizations, 
to promote safe practices in the logistics chain of 
international trade, achieving greater recognition, 
trust and commercial streamlining in companies and in 
the country.



C O S T A  R I C A  C O U N T R Y  B R A N D

Essential Costa Rica is our country brand. It 
comprehensively promotes tourism, investment and 
exports, hand in hand with the Costa Rican culture and 
idiosyncrasy. It guarantees that the companies under 
this seal represent the values   of: excellence, 
sustainability, innovation, social progress and costa 
rican linkage.
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